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Introduction

The CIM is the multimedia JIC in Belgium responsible for audience studies in TV, Radio, Press,
Outdoor, Internet and Cinema.
This request for proposal can be considered as an addition to the current CIM Television Audience
Measurement (TAM) study. As the CIM TV study only measures TV viewing behavior on classic TV
sets, the Technical Committee requires up to date information from other sources to keep up with the
usage of all new platforms and devices used to watch TV (related) content.
The objective of this tender is not to publish currency data but to launch a low cost trend monitor on
the usage of other screens for TV and video viewing. The results of this study should allow CIM and
the Technical Committee TV to choose the appropriate moment to launch a proper New Screen
currency study.
The contract period for the CIM Other Screen Monitor will be one year, starting as soon as possible
(precise date to be discussed). An extension of twice one year is optional.
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Scope

A survey will be conducted three times in 12 months, each wave with an equal number of 1.000
respondents for the North (Nielsen 1, 2 and 3NL) and 1.000 for the South (Nielsen 3FR, Nielsen 4 and
Nielsen 5). This makes 6.000 respondents on a yearly basis.
The fieldwork has to be done in minimum 1 to maximum 3 months. It is essential for the project that
final data are available 4 weeks after the data collection. The results will be published in a research
report designed in agreement with the CIM.
The CIM Other Screen Monitor will result in three publications with information on different types of TV
viewing behavior (linear or nonlinear) on all available devices such as classic TV sets, computers,
mobile devices (e.g. smartphone, tablet etc.).
th,
th
th
Publications are ideally, at the latest, due on April 15 August 15 and December, 15 .
The institute is required to make a recommendation on the start date, duration of the fieldwork and
publication dates.
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Universe

The reference population consists of all persons living in Belgium aged 12 who have access to online
devices able to show TV content that are not a classical TV. CIM estimates the universe at about 84%
of the total population living in Belgium. The table below gives some detail on this estimate.

Estimated penetration of online devices
Online devices
PC Home
PC Work
Notebook
Tablet
Smartphone
Multimedia console
Other (device to watch TV)
Net total (at least one device of the above )

Belgium

North

South

52%

52%

69%
27%
39%
40%

52%
not available
71%
29%
40%
39%

84,0%

84,6%

83,2%
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24%
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Research method

The institute is free to propose a research method which seems the most appropriate and the most
economical to respond to the needs of the CIM and its Technical Committee TV.
A prerequisite for the use of any method is that the institute describes the methodology in details in its
reply to CIM. During the different phases of the study, the institute keeps track of the entire process
from recruitment to publication of the results and reports regularly on its progress to CIM. The institute
shall collaborate with the Permanent Structure to allow all the necessary regular and punctual checks.
The sample will be as representative as possible for the given universe. CIM will give benchmarks on
sociodemographic variables as gender, age, province for the universe North and South that has
access to online devices as specified before.
CIM and the institute will agree on the accepted tolerance levels on the key sociodemographics and
on the penetration levels of online devices mentioned above. The institute is required to include a
proposal on feasible tolerance levels in its proposal.
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Questionnaire

A draft version of the questionnaire has been prepared by the Technical Committee TV and can be
found in attachment.
Due to the changing technologies, the questionnaire will be reviewed by the CIM and the Technical
Committee before each new data collection. The institute is requested to indicate the time they need to
change the questionnaire.
We expect that the structure of the questionnaire stays quite similar over time, with only minor
changes such as e.g. a new distribution method, a new application etc.
On the other hand, if a new technology becomes available on the market, a major change in the
questionnaire cannot be excluded. Any major adaptation including additional costs will be discussed
between CIM and the Institute before implementation.
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Results

The Institute will deliver a raw dataset (after cleaning) in Excel containing all records collected during
interviews. This data file will be delivered in a final format to be defined by the CIM. The data file must
be accompanied by a codebook.
Cleaning rules will be applied only after explicit consent of CIM.
The raw dataset will contain the outcome of a weighting procedure on gender, age… in the form of
individual weights.
The results will be published in a research report designed in agreement with the CIM. If the
questionnaire changes, the analysis and the reports will change accordingly.
The research report should be ready within a month after the end of a field to make sure that the data
are still up to date when published.
th

th

th

The publication of these reports is due at the latest on April 15 and August 15 and December 15 .
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Modalities

7.1

Ownership of the data

The CIM is the owner of all the data produced. Only CIM will distribute the reports. The institute is not
allowed to distribute data, to distribute reports or to repackage data for third parties, not even
subscribers of CIM.

7.2

Requirements for the proposal

7.2.1

A written proposal

The first step in the awarding procedure is the submission of a written proposal to the CIM. This
proposal should at least answer the minimal requirements as indicated further in this document. Two
versions of the documents should be provided: one with and one without budgets associated to the
proposed solutions. The research institute is free to elaborate on any other aspects as long as it
remains within the scope of this request for proposal.
Proposals will be sent by e-mail to Katrien Berte, Senior Project Manager TV & Internet, kb@cim.be
and by regular mail to CIM, Terhulpsesteenweg 181/22, 1170 Brussels, Belgium. Due date is 30
September 2013.
The pricing must be as detailed as possible. To achieve the greatest transparency possible, the CIM
Purchase Committee or the Permanent Structure has the right to request additional price
specifications for certain components.
7.2.2

Formal requirements

The CIM asks the institutes to mention:
-

A detailed description and, probably, the state of development of the proposed methodology.
A description of the organization of the fieldwork.
A description of the controls that will be performed to guarantee the quality of the fieldwork

The CIM will require explicit service level agreements. These agreements will include, amongst others,
the representativeness of the sample (sociodemographically …) and the delivery delay of the data.
Institutes are allowed to make only one best and final price offer. These offerings will be treated
confidentially. The Permanent Structure or a CIM appointed Committee may ask for a modification of a
specific budget line, but only if it considers the assumptions underlying the calculation to be
questionable.
The pricing must be as detailed as possible. In order to achieve the greatest possible transparency,
the CIM has the right to request an additional price specification for certain components.
The CIM Technical Committee requests a price offer for 3 x 2.000 interviews per year. An additional
price offer for only 2 x 2.000 interviews per year is required. Institutes are also required to detail price
reductions for a smaller sample (e.g. minus 100, 200, 300 etc. respondents) in either scenario’s (3 x
2.000 or 2 x 2.000).
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The following price details are mandatory:
1. Recruitment
2. Questionnaire design and programming
3. Data processing (including cleaning and weighting)
4. Controls
5. Reporting
6. Management and supervision
7.2.3

An oral presentation

Each institute will be invited to present its proposed solution(s) to the CIM Technical Committee TV, in
the CIM Offices.
Every institute will have 45 minutes to present their solution and a short demonstration of the
interviewing software. There is no need to present the institute during this session (this should be done
in the written proposal). An additional 45 minutes will be reserved for a question and answer session.

7.3

Awarding procedure

In a first stage, all proposals will be subject to a technical evaluation by the CIM Technical Committee
TV. The Technical Committee can ask additional information if necessary.
In a second stage, the price offer will be evaluated by the Permanent Structure and the President of
the Technical Committee.
In a third stage, the Purchase Committee will evaluate the overall price/quality and the
experience/credibility. The Purchase Committee will make its final choice and send a written
motivation to the Board of Directors.
In the fourth stage, the board will review the recommendation of the Technical Committee. It can
accept the proposal, ask for a more detailed motivation or transfer the dossier to an arbitration
committee. The final decision will always be made by the Board. There is no appeal possible. The
objective is to decide as soon as possible and before the end of 2013 at the latest.
The CIM has no obligation to motivate the result of the awarding process.
The CIM has the right not to award parts of the requested proposal.
The CIM has the right to stop the tender procedure without obligation to motivate its decision or
compensate participants.
The contract will be awarded for 1 year, with a possible renewal of two times 1 year.
The contract will include explicit service level agreements. These agreements will include, amongst
others, the data quality, the delivery delay of the data and backup facilities. This list is not exhaustive.
The service level agreement may include the use of incentives and penalties.
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